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_' Advertising Sign Guidelines g
‘A 1 Category 1 sign control areas %, -

| I

These guidelines have been prepared to explain the town planning controls, and Council’s objectives G%Im
and policies relating 1o advertising signs. The series "A" guidelines explain Council policies for the

various planning scheme zones and overlay areas, the series ‘B’ guidelines explain Council policies for

different types of adventising signs, and the series 'C” advisory notes provide information on the operation

of the planning scheme and advice on design and location of advertising signs.

Category 1 Minimum Limitation Signs that are discouraged include:

*  Sky signs, which tend 10 dominate the sreetscape and other
signs in the area, and disrupt the lines of the bailding.

E = *  Above-verandah signs, which intrude into the overall
| -"Qaa"' sireetscape, detract from the appearance of the building
and often hide the form and detailing of the building.

—_— «  Promotion signs above werandah level, which create
unsightly sign clubter that detracts from the appearance of
the bailding and the overall sireetscape.

Guidelines:

*  signs shiould be compatible with the scale, character and
design of the building on which they are displayed, and
should noa hide building detailing:

»  the size and location of signs should not reduce the
visibility of signs on adjoining baildings:

*  the size. location and design of signs should be compatible
with the overall sirectscaps;

Reproduced from Cay of Launcesion Advertising Siga Guisdoline

+  signs should not contribute to 3ign clutter in the area and
repetitive signs should not be used;

Commeni:

Many of Geelong's business centres have a special character = “Promotion’ signs should net be displayed above the
that is related to their rich and varied building stock, These verandah level of the building. or if there is no verandah,
buildings provide great potential for the development of more than 3.7 metres above the pavement level;
attractive and distinetive streetscapes that can give the retail

a.eras;:pmal and recognisable idp:ntily. * *+ Sky' signs should not be displayed unless it can be

demonstrated that the sign will be used 10 a 'lelI:i'lt WAy

Poorly designed and located advertising signs that do not Lo ereate continuity of building form within the sirectscape;

respect the design of the buildings - which project beyond the
lings of the bullding and which cover windows and other
imponan detailing severely detract from the appearance of
the buildings on which they are displayed. Signs above the
verandah level, in pamicular, need to be carefully controlled
1o ensure that they do not detract from the design and
appearance of buildings, and from the overall sireetscape.

* 'Above-verandah’ signs should mot be displayed unless it
can be demonstrated that the signs will not intrede into
the sirectscape andfor detract from the appearance of the
building;

‘Pole’ signs should not be higher tham the surrounding
buildings:

Sign cluner also has negative impacts by detracting from the .
overall appearance of the centre and by reducing the
effectiveness of individual signs.

1m local cemires close 1o residential areas, illuminated signs
should nd be visible from properties outside the centre;

«  prominent display of sireet numbers on buildings is

Shoppers prefer to shop in business cenfres that are attractive. encouraged;

Unanractive and cluttered signage can significantly detract

from the appearance of business centres and influence the way +  where a consistent theme in sign design andlor location
shoppers feel about their centres and which centre they wall has been established in a business centre, signs should be
ke atracted to, Furthermore, smaller centres are generally in accordance with thal theimse.

closely related 1o residential areas, and in these centres,

dominant or unatiractive signage has potemial to detract from + use of sign themes in business centnes is encouraged as a
the amenity of adjoining residential areas. means of providing a distinetive image for centres.
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Category 1

Sign control policy for signs that require a planning permit

Sign Type

Policy

Above-verandah.

Advertisement area of sign must not exceed 1.0 sq m. Any sign attached to or projecting from the
wall of a building will be considered on its merits. A sign erected on a verandah is actively

discouraged. Sign m

ust comply with guidelines Al and B1.

Animated. Animated signs are actively discouraged, and in no case must the advertisement area of a sign
exceed 1.0 sq m. Sign must comply with guidelines Al and B2.

Bunting. Flag and banner signs will be considered on their merits, and must comply with guidelines AT and
B3. Bunting and streamer signs are actively discouraged.

Floodlit. Maximum advertisement area of illuminated signs to each premises is: for premises with a street
frontage of less than 12 metres - 3 sq m.; for premises with a street frontage of 12 metres or more -
5sqm. Sign must comply with guidelines Al and B6.

High-wall. Sign must comply with guideline Al. N

Major promotion. Sign must comply with guideline Al.

Panel. A panel sign is actively discouraged unless it is to be located on the side of a building. Sign must
comply with guidelines A1 and B10.

Pole. Sign must comply with guidelines A1 and B11.

Reflective. Sign must comply with guidelines A1 and B13.

Sky. Sky signs are actively discouraged unless the sign will improve the surrounding streetscape by
providing continuity of building line or other measures. Sign must comply with guidelines A1 and
B14.

Signs that do not

comply with section
1 conditions:

Bed and breakfast. |Sign must comply with guideline A1 and the appropriate B4 series guideline.

Business

identification.

Home occupation.

Promotion. The total advertisement area of 'Promotion Signs' per premises, apart from any ‘Major Promotion

Sign' or 'Panel Sign'
area of 4 sq m. Sign

not to exceed 0.5 sq m of sign area to each metre of frontage, to a maximum
must comply with guidelines A1 and B12.

Internally illuminated,

Maximum advertisement area is: for premises with a street frontage of less than 12 metres - 3 sq m.;
for premises with a street frontage of 12 metres or more - 5 sq m. Sign must comply with

guidelines A1 and BS.

[Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect
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These guidelines have been prepared to explain the town planning controls, and Council's objectives
and policies relating to advertising signs. The series "A’ guidelines explain Council policies for the

Advertising Sign Guidelines

Category 2 sign control areas

(¢

_/
Geelong

various planning scheme zones and overlay areas, the series "B’ guidelines explain Council policies for
different types of advertising signs, and the serves 'C advisory notes provide infermation on the operation
of the planfing scheme and advice on design and location of advertising signs,

Category 2 Low Limitation

[ Reproduced from City of Launcenos Advertisiag Sign Cuidelines

Comment:

In office areas emphasis is on the projection of corporate image
through the architectural presentation of buildings and the use
of well designed logos and other companible {dentification
signs, Advertising signs in office areas are generally well
controlled in keeping with the overall presentation of the area.
The advertising sign controls reinforce this practice, and seek
1o limit signs in office areas 10 business identification signs.

Industrial areas are extremely variable. They may comprise:

* unplanned industrial areas made up of sireets of small
factory buildings on individual sites;

*  planned industrialftechnology parks;

*  highway strips, with a high proportion of highway oniented
uses;

& large scale industrial uses.

Whilst the scale and style of indusirial development is very
variable, much can be done 1o enhance all types of industrial
development through the use of well designed and locared
advertising.

The main objectives of signs in indusirial areas should be 1o
provide ¢lear identification of premises and o promote
corporate image. Because of the limited retail activity in these
areas, there is generally litle need for product promotion
adwertising.

The number of signs on any site should be kepi to a minimum
in order to avoid clatter. The signs displayed may be relatively
large and should comprise bold, simple graphics that
complement the scale of the buildings and the character of
the area.

In large industrial areas, an attempt should be made to
coprdinate sign locations on adjacent buildings. This would
bring some order 1o the advertising and would enhance the
visibality of individual signs, Sigms in multiple occupancy
baildings should be of a wniform shape and size and should
be located as ¢lose as possible to occupancy to which they
apply.

lhpmdwm;‘ from Sandoor Adverrisiag « Aa Urban Design-based Approach |

Where buildings are set back from the street fontage, pole
signs or low level free standing signs may be vied close to
the streed fromtage. A free standing sign can be developed as
an architectural feature that enhances the appearance of the
site and promades the corporate image of the company.

Directery Boards should be provided an the entrance 1o self
contained industrial estates. identifying the name of the estate
and the various accupants.

Along highway sirips clutter of advertising should be avoided.
Advermising should be limited to business identification signs
anly. The number of signs should be kept to a minimum,
letiening should be large enough to be legible w0 passing
matornsts, and the advertising message should be as shon as
possibile.
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Category 2

Sign control policy for signs that require a planning permit

Sign Type

Policy

Above-verandah.

Advertisement area of sign must not exceed 1.5 sq m. Any sign attached to or
projecting from the wall of a building will be considered on its merits. A sign
erected on a verandah is actively discouraged. Sign must comply with guidelines
A2 and B1

Animated.

Animated signs are actively discouraged, and in no case must the advertisement
area of a sign exceed 1.0 sq m. Sign must comply with guidelines A2 and B2.

Bunting.

Flag and banner signs will be considered on their merits, and must comply with
guidelines A2 and B3. Bunting and streamer signs are actively discouraged.

Floodlit.

Maximum advertisement area of illuminated signs to each premises is: for
premises with a street frontage of less than 12 metres — 3 sq m.; for premises with
a street frontage of 12 metres or more — 6 sq m. Sign must comply with guidelines
A2 and B6.

High-wall.

Sign must comply with guideline A2.

Major promotion.

Sign must comply with guideline A2.

Panel.

A panel sign is generally discouraged unless it is to be located on the side of a
building. Sign must comply with guidelines A2 and B10.

Promotion. The total advertisement area of ‘Promotion Signs’ per premises, apart from any
‘Panel Sign’ not to be exceed 0.25 sq m. of sign area to each metre of frontage to
any street, to a maximum area of 4 sq m. Sigh must comply with guidelines A2
and B12.

Reflective. Sign must comply with guidelines A2 and B13.

Sky. Sky signs are actively discouraged unless the sign will improve the surrounding

streetscape by providing continuity of building line or by other measures. Sign
must comply with guidelines A2 and B14.

Signs that do not
comply with
section 1
conditions:

Bed and
breakfast.
Business
identification.

Home occupation.

The number of business identification signs to each frontage not to exceed two.
Sign must comply with guidelines A2 and the appropriate B4 series guideline.

Pole. Sign must comply with guidelines A2 and B11.

Direction. Sign must comply with guidelines A2 and B5.

Internally In Office areas — one sign per premises. In industrial areas, the max.

illuminated. advertisement area is: for premises with a frontage of less than 12 m — 3 sq m.; for
premises with a frontage of 12 m or more — 6 sqg m. Sign must comply with
guidelines A2 and B8.

Site specific Requirement.

requirements

Land at the sports
stadium at
Kardinia Park
shown on Map 1
to the Schedule to
Clause 36.02

Any sign displayed must be located not more than 20 metres above ground level.
This requirement cannot be modified with a permit.
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These guidelines have been prepared to explain the town planming controls, and Council's objectives
and policies relating to advertising signs. The series 'A° guidelines explain Council palicies for the

Advertising Sign Guidelines

Category 3 sign control areas

XY
Y/
Geelong

various planning scheme zones and overlay areas, the series ‘B’ guidelines explain Council policies for
different 1ypes of adwertising signs, and the series 'C’ advisory notes provide information on the operation
of the planning scheme and advice on design and location of advertising signs,

Category 3 Medium Limitation

Reproduced from Ciry of Lysscesion Advemising Sigs Geideline

Comment:

Besidential greas can contain a range of ancilliary uses, such
as medical and veterinary practices, comner shops, churches,
private schools, private hospitals, nursing homes, motels ete.
Various “Home Occupations” may also be established in
residential areas. and there may be ‘non-conforming uses’
that were established in the area before the housing was
developed - groups of shops, small facories ete,

All these uses need some form of identification sign, However,
whilst businesses and other uses need adequate identification,
advemnising signs in residential areas must carefully controlled
to ensare residential amenity i maintained.

*  Medical and veterimary surgeries ane generally on single
residential sites, and the size of their sign should be in
keeping with the residential scale and seming of the

property.

= Larger signs may be appropriate for uses such as Mursing
Homes or Private Hospitals. Provision has been made in
the sign controls for signs of wp 1o 2 square metres in anea
te cater for these larger land uses. The size, location and
design of these signs should be compatible with the size
and location of the site and the residential streeiscape.

*  Illuminated signs are generally inappropriate in residential
areas. However, a small illuminated sign ar a doctors
surgery. veberinary clinic or private hospital will normally
be permitted. There may also be other circumstances
where an illuminated sign may be appropriate, such as a

motel on an arterial road. In all cases care must be taken
to ensure that the signs are notl visible from residential
properties and that there is no spill of light beyond the
slhte.

Bural areas provide an important escape from the trappings
of urban living, and provide an opporiunity for residents and
visitors alike to enjoy attractive farming and natural
landscapes. Advenising signs generally have no place in these
environments and should only be used in a most controlled
way. Forthese reasons, advertising $igns in rural areas shoald
generally be limited 10 business identification signs, The
size, design and location of signs should also ensure that signs
are unobtrusive and fit with the landscape characier of the
arca.

Signs for major recreational uses should be controlled by site
specific requirements that provide for identification and
marketing of the reson without detracting from the landscape
character of the area.

Special Use zones provide for the use of land for specific
purposes such as golf courses, key tourist developments, port
areas and showgrounds..

Advertising signs in special use zones should be generally
limited to business identification and direction signs.
However, because of the large scale of the sites and buildings.
and because the buildings are often set well back from the
streed frontage, the signs may need to be relatively large, in
s¢ale with their surroundings.

Guidelines:
= thesize, location and design of all signs shoubd be compatible
with the character of the surrounding area;

*  the siee and design of signs should be appropriate to the size
of the site and the scale of the development;

* the number of signs on a site should be limited to the
minimum number necessary to adequately idemify the
premises;

+ illuminaved signs should not be visible from residential
properties; there should be no spill of light beyond the site;
and in naral sones signs should enly be illuminaged during
ihe times the business s open for trade;

*  signs should nod be placed on walls facing dwellings.

*  oolours used in signs in rural areas should be compatible with
the sumounding landscape;

+  signs should be designed o that they are clearly legible and
do ot cause any distraction o passing moloriss,
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Category 3

Sign control policy for signs that require a planning permit

Sign Type Policy

Above-verandah Advertisement area of sign must not exceed 1.0 sq m. Any sign attached to or projecting from the
wall of a building will be considered on its merits, A sign erected on a verandah is actively
discouraged. Sign must comply with guidelines A3 and B1.

Business Advertisment area of sign not to exceed 2 sq m, except in Special Use or Comprehensive
identification Development zones where the maximum advertisement area is 6 sq m. Sign must comply with
guideline A3 and the appropriate B4 series guideline.

Floodlit Advertisement area of sign not to exceed 2 sq m. In rural areas a sign must be illuminated only
during times the business is open for trade. Sign must comply with guidelines A3 and B6.

Internally illuminated| Advertisement area of sign not to exceed 2'sq m. In rural areas a sign must be illuminated only
during times the business is open for trade. Sign must comply with guidelines A3 and BS.

Pole Only one to each premises. Advertisement area of sign not to exceed 2 sq m. Sign must comply
with guidelines A3 and B11.

Promotion The total advertisement area of 'Promotion Signs' to each premises not to exceed 0.5 sqm. Sign
must comply with guidelines A3 and B12.

Reflective Sign must comply with guidelines A3 and B13.

Signs that do not

comply with section
1 conditions:

Bed and breakfast |A maximum of one sign to any road frontage. Advertisement area of sign not to exceed 2 sq m.
Sign must comply with guideline A3.

Home occupation Advertisement area of sign must not exceed 0.3 sq m. Sign must comply with guideline A3.

LPrepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Archite?]
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These guidelines have been prepared to explain the town planning controls, and Council's objectives
and policies relating to advertising signs. The series "A’ guidelines explain Council policies for the

Category 4 sign control areas

Advertising Sign Guidelines

4

K
Geelong

various planning scheme zomes and overlay areas, the series "B’ guidelines explain Council policies for
different 1ypes of advertising signs, and the sevies 'C’ advisory notes pravide information on the operation
of the plansing scheme and advice en design and location of advertising signs.

Category 4 Sensitive Areas

|
| Reproduced from Cherdver Advertinimg - An Urbas Deign-daied Approach |

Comment:

The Environmental Rural zone relates 1o areas of high
environmental significance and includes areas of great scenic
beauty that require a high level of protection.  Any application
for use or development in this zone, including any application
for advertising signs, will be assessed in relation to its impace
on the landscape features of the area, Advertising signs in
this zone must be kept to a minimum and must be compatible
with the landscape character of the area,

Advertising signs in the Public Use, Public Park and
Recration, Public Conservation and Resource and Urban
Floodway zones must be appropriate to their setting and must
ot detract from the character of the site, the adjoining
streetscape, or the surrounding area.

. |

Reproduced from Qurdoor Advernsig - An Lirkan Designbased i
pradd LT Approach

Guidelines:

*  signs miast be limited to the minimum number RECESSAry
te adequately identify the premises;

*  the size. location and design of signs must be compatible
with the landscape character of the area:

* the size and design of signs must be appropriate to the
size of the site and the scale of the development on the
site:

colours wsed in any signs must be compatible with the
surrounding landscape;

*  signs must be designed so that they are clearly legible and
do not cause any distraction 1o Passing moborisis.
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Category 4

Sign control policy for signs that require a planning permit

Sign Type Policy
Business The total advertisement area of signs per premises in a Environmental Rural zone must not exceed 2
identification sq m, and in all other zones in this category must not exceed 3 sq m. Sign must comply with

guideline A4 and the appropriate B4 series guideline.

Floodlit Only one floodlit sign to each premises. In the Environmental Rural zone, advertisement area of
sign must not exceed 1.0 sq m. Sign to be illuminated only during times business on the land is
open for trade. Sign must comply with guidelines A4 and B6.

Signs that do not
comply with section
1 conditions:

Bed and breakfast A maximum of one sign to any road frontage. Advertisement area must not exceed 2 sq m. Sign
must comply with guideline A4.

Home occupation __ Advertisement area of sign must not exceed 0.3 sq m. Sign must comply with guideline A4.

{Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Archilect]
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Advertising Sign Guidelines

Heritage overlay areas %

These guidelines have been prepared to explain the town planning controls, and Council's objectives
and policies relating to advertising signs. The series 'A’ guidelines explain Council policies for the

é)
o

S
Geelong

various planning scheme zones and overlay areas, the series 'B' guidelines explain Council policies for
different types of advertising signs, and the series 'C' advisory notes provide information on the operation

of the planning scheme and advice on design and location of advertising signs.

sky sign - not
acceptable

parapet panel over cornice

\é
onwindow sl I
3

uppet storey

parapet panel below cornice

| ridge sign

side verandah fascia string-course bands
front verandah fascia
on window glazing

on ground floor piers

P 1 panels below wind

Reproduced from Caring for Historic Buildings |

Comment:
The hertiage overlay covers diverse areas of the municipality, including:

¢ Geelong commercial areas;

*  Geelong residential areas;

¢ industrial locations;

* rural sites and homesteads;

¢ natural environments on the Bellarine Peninsular.

There is general acceptance of the need for greater control over advertising
signs in heritage areas. Adoption of a special approach to sign control in these
areas not only protects significant streetscapes and buildings, but in commercial
areas increases the attractiveness and appeal of the area to shoppers.

There are two aspects to sign control in heritage areas: conservation of surviving
early signs, and use of new signs that are compatible with the building or area
in which they are located. Existing signs may contribute to the significance of

a heritage building or streetscape, and in some cases conservation may be
required.

New signs on heritage buildings should be

discreet and should allow the architectural

details of the building to dominate. Signs

should be placed on heritage buildings in

locations that were traditionally used as

advertising areas. These locations include:

* parapet panels, above and below the
cornice;

¢ front and side fascia of the verandah;

* signs suspended below the verandah;

* string course bands and other small
individual elements;

* spandrel panels below windows and on
ground floor piers;

* ground and first floor windows;

¢ side walls and panels on fences.

These locations are shown on the diagram

opposite.

Lettering styles and colours that are
appropriate to the design of the building
should also be used. Lettering and Signs on
Buildings c.1850-1900 by George Tibbits and
produced by the National Trust of Australia
(Victoria) is a useful reference and is
available at the Council's Integrated Planning
and City Development units.

Guidelines:

The advertising sign guidelines that relate to

the underlying zoning are applicable to the

Heritage Overlay Areas. In addition, the

following guidelines also apply:

* new signs must be capable of being
moved or replaced without damaging the
fabric of the building;

¢ signs should be placed in locations on
buildings that were traditionally used as
advertiing areas;

* neon signs and other internally
illuminated signs, flashing signs and
fluorescent and iridescent paints should
not be used;

* appropriately placed and baffled external
floodlights that illuminate the whole or
part of the building facade (including
signs) are encouraged;

¢ mock heritage signs should not be used;

¢ corporate image requirments should be
adapted to suit the specific requirements
of the particular building.

Advertising signs in the Drysdale
Commercial area should also comply with
guideline A 6, which sets out specific policy
for that centre.
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Category 5

Sign control policy for signs that require a planning permit

Sign Type

|Policy

Above-verandah

:Above verandah signs are actively discouraged, and in no case must the advertisement of a sign
jexceed 1.0 sq m. Sign must comply with guidelines A5 and B1.

Animated Animated signs are actively discouraged. Sign must comply with guidelines A5 and B2.

Bed & Breakfast 'Sign must comply with guideline AS.

Bunting |Bunting and streamer signs are actively discouraged. Flag and banner signs will be considered on
their merits.Signs must comply with guidelines A5 and B3.

Business Sign must comply with guideline A5 and the appropriate B4 series guideline.

identification

Direction Sign must comply with guidelines AS and BS.

Floodlit Maximum advertisement area of illuminated signs to each premises must not exceed 1.5 sqm. Sign
must comply with guidelines A5 and B6.

High-wall |High wall signs are actively discouraged. Sign must comply with guideline AS5.

Home occupation

Only one Home occupation sign to each premises. Advertisement area not to exceed 0.3 sq m.
|Sign must comply with guideline AS5.

Internally illuminated Maximum advertisement area of illuminated signs to each premises must not exceed 1.5 sqm. Sign

must comply with guidelines A5 and BS8.

Major promotion

Major promotion signs are actively discouraged. Sign must comply with guideline AS.

Panel Panel signs are actively discouraged. Sign must comply with guidelines A5 and B10.
Pole Sign must comply with guidelines AS and B11.

Promotion Sign must comply with guidelines A5 and B 12.

Reflective Sign must comply with guidelines A5 and B 13.

Sky Sky signs are actively discouraged. Sign must comply with guidelines A5 and B14.

Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect
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Advertising Sign Guidelines

Drysdale Commercial Area
sign controls

These guidelines have been prepared to explain the town planning controls, and Council's objectives
and policies relating to advertising signs. The series 'A" guidelines explain Council policies for the

Geelong

various planning scheme zones and overlay areas, the series 'B' guidelines explain Council policies for
different types of advertising signs, and the series 'C' advisory notes provide information on the operation
of the planning scheme and advice on design and location of advertising signs.

Comment:

The Drysdale Town Centre is an attractive village style centre
that has been developed adjacent to the main road through
Drysdale (the Geelong-Portarlington Road). The centre
contains a number of buildings dating back to the early part
of this century. New developments have sought to reproduce
the style of the original buildings in the centre - ornamental
parapets and verandahs with balustrading and similar post
details have been used throughout the centre. Consistent paint
colours have also been used on buildings, which has further
enhanced visual unity throughout the centre. The overall effect
is most attractive and provides the centre with a strong identity
and visual character.

Traders in the centre have extended the visual theme
throughout the centre by adopting a consistent approach to
the display of advertising signs:

* Signs are restricted to business identification signs only.

» Signs are limited to below verandah signs and signs painted
on the parapet of the buildings.

* Signs follow a standard format that specifies design,
dimensions and colours, includes a circular “Drysdale
Village” logo.

Guidelines:

* signs in the centre are to be generally restricted to
'Identification’ signs;

* limited 'Promotion’ signs will only be permitted in the
centre below the verandah level of the building, or if there
is no verandah, no more than 3.7 metres above the
pavement level;

¢ signs in the centre must be adopt the design of the
'Drysdale Village' standard sign;

* signsin the centre are to be generally restricted to '‘Below-
verandah' signs or signs painted or fixed to the parapet of
the building;

e other types of signs will only be approved under
exceptional circumstances and where it can be
demonstrated that the sign will not detrimentally affect
the the attractive visual themes that have been developed
through the centre.

N

\Giie

"Drysdale Village' standard sign format

Signs under the verandah are to comprise a standard 300 x 1500mm rectangular sign, backed by a maroon coloured,

600mm diameter, circular "Drysdale Village" logo.
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Category 6

Sign control policy for signs that require a planning permit

Sign Type |Policy

Above-verandah An above verandah sign is actively discouraged. Sign must comply with guidelines A5, A6 and B1.

Animated |An animated sign is actively discouraged. Sign must comply with guidelines A5, A6 and B2.

Bed and Breakfast  [Sign must comply with guidelines AS and A6.

Bunting All bunting signs are actively discouraged. Sign must comply with guidelines A5, A6 and B3.

Business The total advertisement area of '‘Business Identification’ signs to each premises not to exceed 0.5 sq

identification 'm of sign area to each metre of frontage to any street, to a maximum of 6 sq m. Sign must comply
with guidelines AS, A6 and B4 series guidelines.

Direction Sign must comply with guidelines A5, A6 and BS.

Floodlit Total advertisement area of all illuminated signs to each premises must not exceed 1.5 sq m. Sign
|must comply with guidelines A5, A6 and B6.

High-wall High-wall signs are actively discouraged. Sign must comply with guidelines A5 and A6.

Home occupation | Sign must comply with guidelines A5 and A6.

Internally illuminated| Total advertisement area of all illuminated signs to each premises must not exceed 1.5 sq m. Sign
|must comply with guidelines AS, A6 and B8.

Major promotion Major promotion signs are actively discouraged. Sign must comply with guideline A5 and A6.
Panel Panel signs are actively discouraged. Sign must comply with guidelines A5, A6 and B10.
Pole Sign must comply with the design of the Drysdale Village' standard sign. Advertisement area of

sign must not exceed 1.5 sq m. Sign must comply with guidelines AS, A6 and B11.

Promotion The total advertisement area of 'Promotion Signs' to each premises must not exceed 0.1 sq m of sign
|area to each metre of frontage to any street, to a maximum of 2 sq m. Sign must comply with
'guidelines AS, A6 and B12.

Reflective Sign must comply with guidelines A5, A6 and B13.

Sky Sky signs are actively discouraged. Sign must comply with guidelines A5, A6 and B14.

Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Archiu-:ilt
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Advertising Sign Guidelines

Bl Above - verandah sign

These purdelines have been prepased 1w explain the wwwn planning contrals, and Council's ohjectives
and policies relating w advertsing signs. The series A guidelines explain Council policies for the

fﬁ' Ay

_/
Geelong

various planoing scheme zones and overlay areas, the series "B” guidelines explain Council policies far
different types of adverlising signs, and the series “C' advisory notes provide infarmation on the
operation of the planning schems and advice on siting and design adverlising signs.

Definition:

A zlgi above a vergndak of if o vergndak, Hhal is
ripre than 3.7 metees above pavement level, and which
prijects mere than 0.3 metres owtside the site,

Comment:

Many of Geelong's retail areas have a specinl character that
1% hased largely on their rich and varied boilding stock, The
age and style of buildings ranges from Inte Lost century 1o
the present day, and includes o significant representation of
Victarian, Federation and Art Deco buildings., These
buildings provide great patential for the development of
attractive and distinctive strestscapes that counld give
Geelong™s retail areas o speciol and recognisable identity,

Whilst shop fronts at ground floor level have been
extensively allered over the years, building facndes above
the varandahs have generally escaped ‘modemising” and
th detailing of buildings s in much its original form,

One of the greatest threats b these building Tacades is poarly
lecated and designed advertising signs that do not respect
the design ol the building wr the surrounding strestscape,

Above-verandah signs can detract fram the architecture of
thi building on which they are located by brenking up the
attracrive lines of the building. They also have potential to
obseure building detailing. and they can intrede into the
overall streelscape.

For these reasons some above-verandah signs are actively
discouraged in the Category 1, 2 and 3 sign coniral arens
and Heritage overlay areas, and are prohibited in the
Category 4 sign control aneas.

Planning Scheme Controls:
The following table describes the planning scheme contrals
relating to above-verandah signs:

1 Permit |
Fanes A of right required | Prohibited
Category 1
L]
Category 2
L]
Calegory 3
| L]
Category 4
|
| -
Heritage overlay areas . |

I the "As of right’ colima - ® indicares that no planning permit is
reqquired provided the sign complies with any eonditions for above-
verandah signs in the appropriate sign category table in the planning
scheme.

T the "Permit required” coluwm - @ indicates that a planning permit
is required for the sign. In considering whether 1o grant 2 planning
permit, the Council will take inte account the advertising sign
guidelings set out on the back of this sheet.  Where the goidelines
are not complied with, the sign s likely 1o be refused.

In the 'Prohibited” column - ® indicares that the sign is prohibited
in the zone,

Tt should be noved thar the 2ign diagrams showr on the back af this
sheet are indicarive only, and de wor necessarily show all forms af
signs that will be comsidered, or signs that will necessarily be
appraved.
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Guidelines:

An above-verandah sign includes any Rigidly or Semi-rigidly
Suspended Banner Sign that is above the verandah level or
more than 3.7 metres above the pavement level.

General guidelines:

¢ the sign must be respectful of the architecture of the
building on which it is located, and must not detract from
the lines of the building or obscure building detailing;

« the sign must not intrude into the surrounding streetscape;

* the sign must not be visible from any residential property;

* the sign must comply with any advertising sign guideline
for the zone in which the sign is to be located.

Specific guidelines:
« the sign must not project above the parapet of the building;

« there must be no other signs on the building located on or
above the verandah level, or where there is no verandah,
more than 3.7 metres above the pavement;

¢ the advertisement must be restricted to the street number,
the name of the business or the building, the nature of the
business or other business identification information, and
may not include any promotional advertising of products
or services available;

« the sign must have a maximum of two faces which must
be parallel to each other;

« the sign must be at right angles to the face of the building
on which it is located;

BUILDING

Sign face

X v/

* the area of the sign must not be more than 1.5 square
metres;

« the sign must not be an animated sign;

« the sign must not have a supporting structure or electricity
supply (if required) that is visually intrusive or spoils the
building’s appearance;

* where a consistent theme in sign design, orientation or
location has been established in the surrounding area, the
sign must continue that theme.

Where the sign is to be erected on a verandah, the sign must
have a maximum height of 500mm above the verandah, and
must not project beyond the verandah line.

Sign must not project |
beyond verandah line ~
|

—
Max. height
 SIGN - Max.area 1.5sqm]l | goo< heigh

FACE OF BUILDING

Where the sign projects horizontally from the wall of the

building, the sign:

* must have a maximum length of 2.5 metres and a maximum
depth of 500mm;

* must be setback at least 450mm from the kerb alignment.

Min. setback from ‘
kerb alignment
% 450 mm |

!
Max. length 2.5 metres
=

SIGN Max. area 1.5 sq m1| :;)x"n:l‘m i
FACE OF BUILDING ;1;11-
metres

FOOTPATH

_KKu‘h

Where the sign projects vertically from the wall of the

building:

« the sign must have a maximum projection of 700mm from
the face of the building, and where it could obscure
building detailing, must be set out 200mm from the face
of the building.

Sign must not project |
beyond verandah line’
)

Max. height
i SIGN - Max.area1.5sqmf !
St . 1.5 I 500 mm

VERANDAH

FACE OF BUILDING |

Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect
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Advertising Sign Guidelines

Animated sign

These guidelines have beon prepared 1o explain the rown plarning comirals, and Council's ohjeciives
and policies relating to adveriising signs. The series "A' guidelines explain Council policies for the
vaesous planning seheme zanes and overlay arcas, the series ‘B guidslines explain Council policies for
dilTerent types of advertizing sigas, 2nd the series 'O ndvisory notes provide informarlon en he aperalion
of the planning scheme apd 2dvice oo design and location of sdverising signs

Definition:

A sigm that can move, CORMEINS MoVIRg purls, changes
iis message, flashes or has a moving ar flasking
bowder

Repeesduced from City of Lavmoeran Adurriising Siga Gridelines

Comment:

Animated signs are designed to attract sitention threugh
special effects such as changing messages. Nashing lighes,
or mawving parts. Thess sigas are visually intrusive, they
draw allenlizn away from other signs in the Area and they
can daminate the overall sieelscape.

For these reasons animated signs are non considered
Appraprizte in retdl, office, (ndustrial or ather husiness
areas. Howevir, there may b specinl clrcumstances whise
well designed animaned signs may be accepiable - in
enteridinment aress fof example where znimated signs may
camribute te the lively ambiemce of the area.

Amimated signs can affect residential amenity, especially
al might armd are therefore inappropriale in resldential areas
or in lacations whess they are visible from residential
preperties,  Furthermose, animated si pns are inapproprinte
in rural areas because of their incompatibility with naral
landscape character.

Ammated signs are also af concern an main roads where
they Bave patential to disteact modorists and to limil the
conspicuity of irffie signs and signals. [n particular,
patentially distracting signs should nat he allowed in aregs
wikcre high driver concentration is required - such as near
signalised iMcrsections, oF at freewny entrances and cxits.

Animaled signs are actively diseeuraged in business and
industrial zones and Heritage overlay aress and are
prohikited in all other zomes.

Planning Scheme Controls:
The fallawing 1sble deseribes the planning scheme controls
relating 1o animzted signs far the variows planning schems zongs.

| Permin |
Fanes As of right_required |Prahibiced
Carggory 1 |
- |
Calbegory 2 |
LA
Category 3 | N
|
| |
| | =
Category 4 | I | 1
| |
I
| | |
| L]
_HIJI'I.IS.QL' averlay dareas .|

T the A of right’ column - ® indicates that ne planning parmit
is required provided the sign camplies with the camditions far
Animaled signs set oat in the appropriate sign category 1ahle in
e planning scheme.  Where the conditicns are nol complied
with, a planning permit is required.

Tu the "Permit required' colurmn - @ indicatss (hal g planning
permit is required far the sign, In considering whether to prant a
planning permis, the Council will take inge account the advertising
sign guidelines set out on this sheer, Whers the Buidelings an:
ol cemplicd with, the sign is likely 10 be refused.

Ir dhe ‘Prahivited column - ® indicates (hat the sign is prohihited
mn he zane,

Guidelines:

= the sign must be Jocated in an area whese it will he compatible
wilth the planned character for the area amd will pravide &
positive coatributian 1o thal characier;

= the sign must net be viseally intrusive;

*  the sign must be atiractively aml well designed;

* the sign must nat affect raffic safely by drawing motorists
Abention wway from road raffic canditions or traffic signs
and signals, particularly in arens requiring high driver
cenceniration, such as near signalised waffic inessections:

*  the sign must nat be located in any Herttage overloy arca or
im any of ke Ealewiy areas to the City of Geelong;

* uh sign mast not he visible From any residential grea;

*  the sign must comply with any sdvertising sign guideline for
the zore in which the sign s 1o be logatgd.

Prepated T the Cicy of Greater Geeking by Eliratesth Jacka, Town Flagner & Lanfsase Archinect |
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These guidelines have been prepared to explaln the town planming contrals, and Council's objectives
ard policies relating 1o advertising signs. The series "A° puidelines explain Coancil policies for the

Advertising Sign Guidelines

Bunting sign

=

£

S
Geelong

variows planning scheme zanes and averlay areas, the series "B guidelines explain Council policies for
different types of advertising signs, and the series \C advisory notes provide information on the aperation
of the planning scheme and advice on design and lacation of adverlising signs.

Definition:
An adveriisenment that consists of buntirg, streamers,
fags, windvanes, or the fike,

E:tpu‘odu\btmmﬁ City ¥ 1

Adweriising Siga Guidelines

Comment:

Bunting and streamers are adverising devices thal are
designed for the sole purpese of altracling allention, and
do st provade information that either idendi fies or promntes
a parlicular business. Thease ndumismg deviges add to the
overall wisual ‘nedse’ in &n area and so detract from the
viskial envarenment. Far these reasens, bumting shauld only
bz ued as a short term display 10 pramie a special event,

Flage and banners are a form of advertising davice that
can b wsed for short and lenger term displays. Thess slgns
can be an appropriate form of advertlsing provided they
are secunely and s-i.rcl}' displayed. and provided they ars
properly maintained and regalarly replacsd

Bame temparary advertising slgns publicising special
events ane cuempl foom the planning scheme contrals:

= Asige publicising o local édicarional. enltural, social,
recrearionl, religions or pelitical event is exempr fram
the controls provided anly one stge (5 displaved on the
Tand; the adverisemenr avén does nof exceed 5 square
merres; the sign iy nef animared or imternaiiy-
itlwmineted and the sipn is nar displayed for fosger rhan
3 months.

* A qign publiciiing o special event an the land or
building on wiick it i displayed is exempe from e
condrais provided the sign ix removed onee the peend i
Jinished, and provided thar we more than 8 sigrs are
displaved in any calender year and the soral rumber of
days the signs are displayed in turr vear is 28

These exemprions may provide for temporary displays of
TMags, banners ardd bunting pablicising specaal events.

Planning Scheme Controls:
The following 1able describes the planning scheme controls
relating te bunting signs for the variows plaining scheme zones.

Permit
anes As of righl| required |Prohibiced
Categary | | [
.
Categary 1
»
Category 3 | |
.
Category 4
|
| -
Heritage averlay arcas | - |

Iri theé "As af right’ columr - ® indicates that no planning permit
is required provided the sign complies with any conditions set
ount in the apprapriate sign categary fable in the planning scheme.

ik the “Peraiil reguired” colummn - @ indicates that a planaing
permit is required. In considering whether 1o grant a planning
permit far the sign. the Council will tzke inta pecount the
adwertising sign puidelines set put an the back of this sheet.
Where the guidelines are nor complied with, e sign is likely to
be refused.

Lu the ‘Frokibited” colwmn - @ indicarss thar 1 sign i prohibited
in the zome.

It shouli be nored that the sign diagrams shawe on the back of
thiz sheel are indicative anly, and de not necexsarily show of!
Jwrms af signg thar will be considered, or signs thar will necessarily
be approved.
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Guidelines:

General guidelines:

the sign must be respectful of the architecture of the
building on which it is located;

the sign must not be visually intrusive;

the sign must be attractively and well designed;

the sign must not affect traffic safety by drawing motorists
attention away from traffic conditions, or traffic signs and
signals, particularly in areas requiring high driver

concentration, such as near signalised intersections;

the sign must comply with any advertising sign guideline
for the zone in which the sign is to be located.

the sign must be referred to Powercor if power or street
lighting poles are to be used as methods of support.

Specific guidelines:

Bunting or Streamer Signs:

must be a temporary display promoting a fair, festival or
other special event, and is to be displayed for no longer
than 2 weeks (and for some reason does not comply with
the exemption provisions of the planning scheme).

Flag Signs:

must have a maximum area of 5 square metres;

must have a minimum clearance of 4.5 metres above the
pavement

must be properly maintained and must be removed or
replaced within 9 months from the time the sign was
erected.

Suspended Banner Signs:

must have a maximum area of 8 square metres;

where the sign is suspended over any road or public space,
the sign must be a minimum of 5.5 metres above the
pavement level;

the method of supporting the sign must be approved by
Council;

must be removed within 4 weeks from the time the sign
was erected.

Min. height
5.5 metres

Semi-rigidly Suspended Banner Signs:

* must have a minimum clearance of 2.7 metres above the
ground;

¢ must have a maximum projection of 700mm. from the face
of the building;

¢ must be securely fixed to the support structure;

¢ must be properly maintained and must be removed or
replaced within 9 months from the time the sign was
erected.

7
/ Sign must be
securely fixed to
support structure
L SIGN
—
N
Min. height
2.7 metres
FOOTPATH 2
N

Rigidly Suspended Banner Signs:

¢ must have a minimum clearance of 2.7 metres above the
pavement level;

e must have a maximum projection of 700mm. from the
face of the building;

* must be securely fixed to the support structure.

Y

/ Sign must be
securely fixed to
support structure

|_SIGN

A

Max.
700 mm.

Min. height
2.7 metres

4

FOOTPATH 2

All forms of bunting sign must comply with the minimum
clearance distances from overhead powerlines as detailed in
the State Electricity Commission (Clearance of Lines Act),
1983.

Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect |
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Advertising Sign Guidelines
Business identification ¢

sign

These gaidelines have been prepared 1o explain e wown planning contrels, and Council™s chjeclives

-/
Geelong

and policies relating o adverising signs. The series ‘A guidelines explain Council palicies far the
vartous planning scheme zones ard overlay areas. the series 'B* guidelines explain Council policies for
different types of adventizing signs, and the series "C* advisory notes provide information on the
aperation of b planming scheme and advice on siling and design sdverlising signs.

Definition:

A sign that provides businesy identification information
abour @ business or indiesiry o the Tand where i1 iz
displayed. The information may include the name of the
business or building, the street number of the business
premises. rhe narure ﬂ_f'r.ﬁa Buisiness, o business .I'.:}xa or
other buginess idextification information

Flanning Scheme Controls:
The follewing 12ble describes the planning scheme controls
relating te business signs for the various planing scheme zanes:

Permil
Fanes As o right| reguirsd | Prohibited
Category 1
- o
Category 2 |
. [
Catcgory 3
L]
Categary 4
L]
Heritage overlay areas i ]

Totlee “As of right’ columa - 8 indicatcs that no planning permit
15 pegied provided e sign complies with the conditians for
business signs in the appropriate sign category table in the
planning scheme, as sed ot helow;

In Category | the condition for "As of Right' business
idenlification signs is that: The roval adveriisement area :J-_rml_'f
Slpns o pach preises g aer o esceed 8 square metres. Tiis
does mod imelade o sgn with on adveriisement area ot exceeding
1.5 rgquare metrer that ir below a verandak o, if ee verardah,
that i less than 3.7 merres above pavemenr fevel,

lia Caltgm’:r 2 the condition for "As of Right” husiness
identification signs is that: The rotal adverisemear ared of all
stgrs fo erch preniiees mial el le exceed 8 sqware metres. This
dows nor inclide a direction sign.

fa the 'Permirt required' columa - & indicates that a
planning permit is required for the sign. Any conditions
for & business sign in he appropriate sign calegory table
sl be complied with. If the conditions are not camplied
with, the sign is prohibkited

Ln Category 4 the comlition for business identification sign
is that: Tiee roral adveriisemend fre io cack premises mass
ner exceed 3 s m.

In comsidering whether to grant a planning permsit lor the
shgm, the Coancil will ke inte account the advertising sign
puidelines et pat on the back af this shest.  Where the
guidelines are not camplicd with, the sign is likely o be
refused

- O inedbentes thar where the 'As of
Right" conditions for a business identification sign are oo
complied with, application may ke made for o planning
permis for the propesed sign. A planning permil [or the
slgn will enly be issoed where it can be demonstrated that
the sign will meet the advertising sign guidelines s¢1 our on
the back of this sheer,

In the 'Prohibited’ colmmn - @ indicatcs that the sign is
prahibited in the zone of overlay area

Business identification signs can take many forms, they can
b lncated below o verandah, on a verandah fustia, on the
wall of & building. vn an awning or be a free standing sign
A series of guldelines describe Council palicy in relation
1o sonms ol these different types of sign,  These puidelines
are:

Bd4a  Awning sign

Bdb Belaw-verandah sign

Bde  Free-stunding sign

B4d  Verandah fascia sign

Bde  ‘Wall sign
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Guidelines:

General guidelines:

*  where the sign is located on a building, the sign must be respectful of the architecture of the building on which it is located, and
must not detract from the lines of the building or obscure building detailing;

* the sign must be related to the scale of the building or site on which it is located, and to the scale of its surroundings, and must
not dominate other signs in the area;

* the sign must be attractively and well designed, and coordinated with other signs on the premises to create an orderly sign
display;

*  where possible signs should be designed to provide a decorative element or visual interest that enhances the appearance of the
building or site, and the overall streetscape;

* the sign must not detract from the surrounding streetscape/landscape;
* the sign must not contribute to sign clutter on the premises or in the surrounding area;

* the sign must not affect traffic safety by drawing motorists attention away from road traffic conditions, or traffic signs and
signals, or by reducing the conspicuity of traffic signs and signals through background clutter;

* the sign must comply with any advertising sign guideline for the zone or reservation in which the sign is to be located.

Specific guidelines:
* the sign must comply with any maximum area requirements for the particular zone in which it is to be located;

* the total area of signs on the premises must comply with any total area of signs requirement for the particular zone in which it
is to be located;

* where a consistent theme in sign design or location has been established in the surrounding area, the sign must continue that
theme.

Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & L Architect |
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Advertising Sign Guidelines

%l Awning sign

These guidelines have been prepared to explain the town planning controls, and Council’s objectives
and policies relating to advertising signs. The series ‘A’ guidelines explain Council policies for the
various planning scheme zones and overlay areas, the series ‘B’ guidelines explain Council policies for
different types of advertising signs, and the series ‘C’ advisory notes provide information on the
operation of the planning scheme and advice on siting and design advertising signs.

ooF Ay

w _S
Geelong

Definition:
A sign on an awning erected over a door or window
of a building.

Reproduced from City of Launceston Advertising Sign Guidelines

Comment:

An awning can be an appropriate addition to a heritage
building where the original design of the building did not
include a verandah, and where the addition of a verandah
would detract from the building design. In these cases an
awning can provide some protection for pedestrians and
goods displayed in shop windows, without detracting
substantially from the original building design.

Awnings can also provide an attractive feature to bland
building designs.

Awnings provide an opportunity for the display of
advertising messages. However, it is important that these
messages do not detract from the appearance of the awning
and the building as a whole, and are restricted to simple
identification signs such as the street number of the building,
the name of the company or building, or the nature of the
business.

Awning signs, as a form of business identification sign, are
encouraged in all business and industrial zones.

Guidelines for the use of awning signs are set out on the
back of this sheet.
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Guidelines:

General guidelines:

.

the awning and sign must be respectful of the architecture of the building on which it is located, and must not detract from the

lines of the building or obscure building detailing;

the sign must not detract from the surrounding streetscape;

the sign must comply with any advertising sign guideline for the zone or overlay area in which the sign is to be located.

Specific guidelines:

Any awning:

must have a minimum clearance of 2.7 metres from the
pavement level;

must project a maximum of 1.5 metres from the face of
the building;

must be setback at least 450mm from the kerb alignment;

must have a size and profile that is compatible with the
building design.

Any awning sign:

must be painted onto or attached to the material of the
awning, and must not project beyond the lines of the
awning;

the sign must not be animated or internally illuminated;

the advertisement must be restricted to the street number,
the name of the business or the building, the nature of the
business or other business identification information, and
must not include any promotional advertising of products
and services available;

must have a maximum height of 500mm;

the top of the awning sign must not be not more than 3.7
metres above the pavement level.

V. Sign must be attached
to material of awning
and must not project
beyond the awning.

.

Max. height

500 mm.

Max.
AWNING SIGN 37

FOOTPATH

It should be noted that the sign diagrams shown on this sheet are indicative only, and do not necessarily show all forms of signs

that will be considered, or signs that will necessarily be approved.

Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect
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Advertising Sign Guidelines

Below-verandah

g0 1° 4ty

T _S
Geelong

These guidelines have been prepared to explain the town planning controls, and Council’s objectives and policies relating to
advertising signs. The series ‘A’ guidelines explain Council policies for the various planning scheme zones and overlay areas, the
series ‘B’ guidelines explain Council policies for different types of advertising signs, and the series ‘C’ advisory notes provide

information on the operation of the planning scheme and advice on siting and design advertising signs.

Definition:
A sign below a verandah, and attached to or suspended
from the verandah.

(Casatomen 7

S
17
=1
= ./ ! i \J.
<IN
Reproduced from City of L Advertising Sign Guidelines
Comment:

Below-verandah signs are amongst the most commonly used
business identification signs and their use is supported by
these guidelines.

The guidelines relating to below-verandah signs are directed
primarily at ensuring public safety, ensuring that a below-
verandah sign does not obstruct views to another below-
verandah sign, and ensuring that the sign will not detract
from the appearance of the building or the surrounding
streetscape.

The guidelines for the use of below-verandah signs are set
out on the back of this sheet.
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Guidelines:

General guidelines:

* the sign must not obstruct views to any other below-verandah sign;

¢ the sign must not detract from the surrounding streetscape;

* the sign must be respectful of the architecture of the building on which it is located;

¢ the sign must continue any design theme that has been developed for below-verandah signs in the area;

* the sign must comply with any advertising sign guideline for the zoneor overlay area in which the sign is to be located.

Specific guidelines:
* the sign must have a minimum clearance of 2.7 metres * the sign must not be erected within 2.5 metres of any other
from the pavement level; below-verandah sign;
* the sign must have a maximum depth of 500mm;
BUILDING
¢ the sign must not project beyond the verandah line, or Z
exceed 2.5 metres in length, whichever is the shorter;
* the sign must be at least 450mm from the kerb alignment; BELOW BELOW
VERANDAH VERANDAH
SIGN SIGN
Z
FACE OF BUILDING
VERANDAH Min 2.5 metres Verandah over
T
Max. height
SIGN “J 500 mm
=
¢ the sign must not be an animated sign;
Max. length 2.5 metres
* the sign must be securely suspended from the verandah;
Sign must not project Min.
§ beyond verandah line 27 * the sign must not have a support structure or electricity
§ and must be a minimum m supply (if required) that is visually intrusive or spoils the
of 450 mm. from the building's appearance.
kerb line.
FOOTPATH Kerb
| & —

It should be noted that the sign diagrams shown on this sheet are indicative only, and do not necessarily show all forms of signs
that will be considered, or signs that will necessarily be approved.

mcpared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect

Page 23 of 43



Advertising Sign Guidelines

C Free standing sign

These guidelines have been prepared to explain the town planning controls, and Council’s objectives

and policies relating to advertising signs.

The series ‘A’ guidelines explain Council policies for the

various planning scheme zones and overlay areas, the series ‘B’ guidelines explain Council policies for
different types of advertising signs, and the series ‘C’ advisory notes provide information on the
operation of the planning scheme and advice on siting and design advertising signs.

WO 4

Y S
Geelong

Definition:
A low level sign on a structure that is not part of any
building, and which is not a pole sign.

Reproduced from City of Launceston Advertising Sign Guidelines

Comment:

A free standing sign in a landscape setting provides a
splendid opportunity for the development of a well designed
business identification sign which promotes a high quality
business image.

Free standing signs are particularly suited to large industrial
sites, corporate headquarters and other office buildings, and
to institutional and community uses such as schools, private
hospitals, aged care hostels, art galleries etc.

The design of these signs should be simple and, if
appropriate, should reflect the design of the building to
which they relate. The message on the sign should also be
simple and be restricted to business identification
information such as business name and/or logo, street
number, building name.

Free standing signs are encouraged in all business and
industrial zones and on public land. In all other zones a
free standing sign is seen as suitable, subject to the sign
complying with the guidelines. The guidelines for use of
free standing signs are set out on the back of this sheet
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Guidelines:

General guidelines:
« the sign must not intrude into the surrounding streetscape;

» the sign must be attractively and well designed, and should be compatible with the architecture of the building to which it
relates;

« the sign must not dominate the streetscape or dominate other signs in the area;

* the sign must comply with any advertising sign guideline for the zone or overlay area in which the sign is to be located.

Specific guidelines:

square metres, unless it can be demonstrated that the sign
will not detract from the appearance of the site or the
surrounding streetscape, or dominate other signs on
adjoining land;

a free standing sign should have a maximum height of 1.5
metres above ground level, unless it can be demonstrated
that the sign will not detract from the appearance of the
site or the surrounding streetscape, or dominate other signs
on adjoining land;

Support structure must
either be incorporated
in sign design or hidden
from view.

SIGN - Max. area Max. heilght
‘As of Right' 3 sqm. 'As of Right'
1.5 metres

« the area of a free standing sign should not be more than 3 » the sign must be located entirely within the site;

there must be only one free standing sign on any street
frontage to a site;

the sign must not be an internally illuminated or animated
sign;

the support structure for the sign must not detract from
the appearance of the sign and should either be
incorportated into the sign design or, apart from the
supports below the sign, hidden from view;

the advertisement must be restricted to the street number,
the name of the business or the building, the nature of the
business or other business identification information, and
may not include any promotional advertising of products.

It should be noted that the sign diagrams shown on this sheet are indicative only, and do not necessarily show all forms of signs
that will be considered, or signs that will necessarily be approved.

mepated for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect
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Advertising Sign Guidelines

!3 4d Verandah Fascia 3

T _ S
s1gn Geelong

These guidelines have been prepared to explain the town planning controls, and Council’s objectives and policies relating to
advertising signs. The series ‘A’ guidelines explain Council policies for the various planning scheme zones and overlay areas, the
series ‘B’ guidelines explain Council policies for different types of advertising signs, and the series ‘C’ advisory notes provide
information on the operation of the planning scheme and advice on siting and design advertising signs.

1041y

Definition: Comment:

A sign on the front or side fascia of a verandah. Signs on verandah fascias provide an opportunity to develop a
consistent advertising theme throughout a centre, and also to
create some continuity in the verandah line.

—_— T The development of advertising sign themes throughout a
. shopping centre or other business area can produce order out of
NG potential chaos, and at the same time help to create a recognisable

identity for the centre. Advertising sign themes can be developed
by controlling one or two design factors, such as size, shape,
location or colour, and still leave opportunities for individuality
in sign design.

] N ]

ml kX

| ——

Verandah fascia

—
Reproduced from City of L Advertising Sign Guidelines ] I l l

Shopfront

Sign themes can
reduce visual chaos
Verandah fascia :

Shopfront
The guidelines for use of verandah fascia signs are set out on
the back of this sheet.

- ]
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Guidelines:

General guidelines:

* the sign must not detract from the surrounding streetscape;

* the sign must be respectful of the architecture of the building on which it is located;

* the sign must continue any design theme that has been developed for verandah fascia signs in the area;

* the sign must comply with any advertising sign guideline for the zone or overlay area in which the sign is to be located.

Specific guidelines:

 the advertisement must be restricted to the street number,
the name of the business or the building, the nature of the
business or other business identification information, and
must not include any promotional advertising of products
and services available;

* the sign must not be animated or internally illuminated;

¢ the sign must be fixed flush with the verandah fascia;

the sign must not project above or below the verandah to
which it is attached, unless there is an opportunity to
create continuity in the verandah line with the adjoining
building.

Z

FACE OF BUILDING

SIGN

VERANDAH }

Sign must be fixed flush
with the verandah fascia,

and must not project above
or below the fascia, except
where the circumstances
described in the next diagram
apply.

Sign may only extend

above or below verandah
fascia where there it will
achieve continuity of the SHQPHRONT

dah line on adjoining|
shops.

It should be noted that the sign diagrams shown on this sheet are indicative only, and do not necessarily show all forms of signs

that will be considered, or signs that will necessarily be approved.

[Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect
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Advertising Sign Guidelines

C Wall sign

These guidelines have been prepared to explain the town planning controls, and Council’s objectives
and policies relating to advertising signs. The series ‘A’ guidelines explain Council policies for the
various planning scheme zones and overlay areas, the series ‘B’ guidelines explain Council policies for
different types of advertising signs, and the series ‘C’ advisory notes provide information on the
operation of the planning scheme and advice on siting and design advertising signs.

g2 4

S
Geelong

Definition:

A sign painted onto or attached to the wall of a

building, and either:

« located on the side or rear wall of a building; or

o located on a wall facing onto a street, and above
the verandah, or where there is no verandah, is
more than 3.7 metres above the pavement.

Reproduced from City of Launceston Advertising Sign Guidelines

Comment:

Wall signs that are designed to fit with the design of the
building and the overall streetscape can add to the
appearance of a building.

On the other hand, a chaotic proliferation of wall signs;
excessively large signs; or signs that are placed over
windows or obscure building detailing significantly detract
from the appearance of individual buildings and overall
streetscapes.

B
GEELONG 7% |S
SUPERIOR 57, A
sove IV
PRODUCTS

| TRVUUL L. \E

Guidelines for the use of wall signs are set out on the back
of this sheet.

Page 28 of 43



Guidelines:

General guidelines:

¢ the sign must be respectful of the architecture of the building on which it is located, and not detract from the lines of the
building, cover any window or obscure building detailing;

¢ the sign must not be visually intrusive;

* the sign must not dominate the streetscape or overshadow other signs in the area;

* the sign must not be visible from any residential property;

+ the sign must comply with any advertising sign guideline for the zone or overlay area in which the sign is to be located.
Specific guidelines:

* the sign must be fixed flush with the wall of the building;

« the sign must not project beyond the lines of the building;

* the sign must not be animated;

In the case of a wall sign on the side or rear wall of a building: In the case of a wall sign on a wall facing onto a street, and
located above the verandah level:
« the number of signs on the wall must be no more than
two; * there may be no other signs on the building, on or above
the verandah level;
* the area of the sign must not be more than 6 square metres;
 the area of the sign must not be more than 3 square metres;
* the total area of all wall signs on any face of the building
must not be more than 8 square metres. * the sign must not contain any advertisement other than
the street number, the name of the business or the building,
the nature of the business or other business identification
information.

Maximum of two
signs on any wall.

Only one sign permitted
above verandah level.

Max. area -!—l__[

of sign - Maximum area of
6sq mewes  §, — Max. total sign - 3 sq metres
7 area of signs
‘ - 8 sq metres

It should be noted that the sign diagrams shown on this sheet are indicative only, and do not necessarily show all forms of signs
that will be considered, or signs that will necessarily be approved.

|Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architeﬂ
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These guidelines have been prepared 1o explain the towa plansing consrels, and Council’s objeciives
and policies relating to advenising signs. The series 'A' puidelines explain Council policies for the

Advertising Sign Guidelines

Direction sign

variaas planning scheme zones and averlay areas, the serics 'B” guidelines explaln Council pilicies for
differeni types of advertising signs, and the serss 'C advisory nedes provide informatian on the pperaticn
of the planning scheme and advice on design and lacation of advertising signs.

Definition:

A sign not exceeding 0.3 square metres that divects velicles
ar pedestrions, Ir does aor inclede a sige thar contains
aommereial ar:l_.l‘r.lrmﬂ']'fou.

Comment:

Direction signs may be used to indicatz vehicle eatry and exid
paints. car park lecations, pedesirian ways and pedestrian access
10 buildings ete,

These signs are imperiant in helping people 1a find 1heir way
ance arwl around buildings and sites, and 1o ensure that the plasned
pedestrian and vehicalar circulation patterns on sives are praperly
underensad,

Plasniog Scheme Controls:
The following tzhle describes the planning scheme contrels
relating to direction signs Cer the varinus planning scheme zones.

Permii |
Lomes As of right) required | Prohibited
Calegory |
L)
Categury 2
- *]
Caregory 3
]
Calegory 3 ]
. -
Heritage overlay areas -

Tu the “Permit reguired” columy - ® indicates that o
planning permit is required, In considering whether 1o grant
a planning permit for the sign, the Council will take inla
account 1he guidelines set out on this sheel.  Whens {he
guidelines are not camplisd with, the sign is likely te be
refused.

T the “Prowibited’ colums - @ indicates that the sign is
prohibited in che zenc,

Guidelines:
General gwldelines:

*imhecase of a sign lacated on a building, the sign must
bie respectlul of the architzciurs of the building va which
it s loscated;

* the s3gn muss be swractively 2nd well designed:

* the sign must nat intrude inte the surrounding
sireeiscapellandscape;

*  Ihe sign must be located se that it is cleasly visible do
its target audience;

* b sign must nat interfere with pedesician or waffic
movemenis;

* the number of direcion signs on any site must be kepi
ti an abselute muinimam;

* the sign must comply with any advertising sign
guideling far the zene in which the sigh is to be locaied,

Specific guidelines:

*dnche case of a sign lacated on a building, the sign must
ned project beyand the Hnes of the building., o cover
any window or ather building desailing;

* the sign musl nat projees inie any vehicular or
pedesirian access way.

I ke ‘As af right’ colmmn - @ incicates thot ne planiing permit
is required provided the sign complies with any conditions sei
ot in the sign categary table in the plansing scheme,

In Category 2 the condition for an “As of Righl' direction sign is:
ily are do each premises,

< indicates that where the A3 of
Right' condilion for a dircction sign is nac eomplied with,
application may be made for 2 planning permit for 1he proposed
sign. A planning permit far the sign will only be issued where i1
can be demonstrated that the sign will meet the guidelines ser owt
af Chis sheet.

T

VEHICLE
X ACCESS WaY BLILDING

g[GN}

AN

| S—

I Frepored fo0 ihe Ciry of Gresser I.'!-r!clnj- by ERzabeth Jacks, Town Plasner & Landicipe a.nmu_'ﬂ
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These guidelines have been prepared to explain the town planning controls, and Council’s objectives
and policies relating to advertising signs. The series ‘A’ guidelines explain Council policies for the

Advertising Sign Guidelines

Floodlit sign

o0 104

% S
Geelong

various planning scheme zones and overlay areas, the series ‘B’ guidelines explain Council policies for
different types of advertising signs, and the series ‘C’ advisory notes provide information on the operation
of the planning scheme and advice on siting and design advertising signs.

Definition:
A sign illuminated by external lighting provided for
that purpose.

Comment:

Floodlit signs have great potential for attractive night time
advertising that can enhance and enliven business areas.
In particular, floodlighting is the preferred form of
illumination in areas of heritage significance where
internally illuminated signs can be out of context with the
area.

However, great care needs to be taken to ensure that the
floodlighting does not intrude into any nearby land or
distract motorists on adjoining roads. Floodlights should
be appropriately placed and baffled, and the level of
illumination controlled, to ensure that there is no spill of
light beyond the area of the sign to be illuminated.

Floodlighting can be provided to a variety of different types
of sign, both on and around a building. However, care
must be taken in the siting and design of these signs to
ensure that they comply with any other guideline relating
to the location of the proposed sign, as well as these
guidelines relating specifically to floodlit signs.

Planning Scheme Controls:
The following table describes the planning scheme contols
relating to floodlit signs for the various planning scheme zones.

Permit

Zones As of right| required | Prohibited
Category 1

L]
Category 2

[ ]
Category 3

[}
Category 4

L]
Heritage overlay areas [

In the 'As of right' column - @ indicates that no planning permit
is required provided the sign complies with the conditions for
floodlit signs in the appropriate sign category table in the planning
scheme.

In the 'Permit required’ column - @ indicates that a planning
permit is required. In considering whether to grant a planning
permit for the sign, the Council will also take into account the
advertising sign guidelines set out on the back of this sheet.
Where the guidelines are not complied with, the sign is likely to
be refused.

In the 'Prohibited’ column - ® indicates that the sign is
prohibited in the zone or overlay area.

g &o <. 43



Guidelines:

General guidelines:
* the sign must not be visually intrusive;
« the sign must not be visible from any residential property or other visually sensitive area;

« the sign must not affect traffic safety by drawing motorists attention away from road traffic conditions or traffic signs and
signals;

the sign must comply with any other relevant advertising sign guideline, including guidelines relating to the type of sign, or for
the zone or overlay area in which the sign is to be located.

Specific guidelines:
 the floodlights must be suitably located and baffled and the level of illumination controlled, to ensure that there will be no spill
of light onto any adjoining site;

« the floodlights must be suitably located and baffled and the level of illumination controlled, to ensure that motorists on any
nearby road will not be distracted by the floodlighting;

« the area of any floolit sign may be no more than 3 square metres, unless specified differently in any guideline relating to the
zone in which the sign is to be located;

« the total area of floodlit signs on any site may not exceed 5 square metres, unless specified differently in any guideline relating
to the zone in which the sign is to be located;

e the sign must be at least 30 metres from pedestrian or traffic lights;
 in rural zones, the sign must only be illuminated during times when the business on the land is open for trade;

« the floodlights must be located so that they do not detract from the appearance of the site or cause any obstruction to pedestrians.

Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect
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These guidelines have been prepared e explain the town planning concrels, and Coancil®s abjectives and

Advertising Sign Guidelines

8 - Internally illuminated sign

9
M
Geelong

policies relating 1o advertising sygns. The series ‘A puidelines explain Council policies for the various
planning scheme zones and overlay areas, the series ‘B guidelines exploin Council pelicies for diffesent
types of advertising signs, and the series "C advisory motes provide information on the aperation of the

planming scheme and advice on siling and design advertising signs.

Definition:

A sign illuminared by internal lghting or whick
confaing lights or illuminated twbes areanged ar an
adverfizement,

Comment:

Meon signs amd siber fosms of internally illuminated sdverlising
signs have great potential for abmezive and creptive slverising
that ean enliven and enhance business areas

On the other hamd, excessively large, prorly lecated or badly
designed internally illuminared slgns can ke highly intrusive and
detract From Lthe appearance of a buoilding, and the averall
streelscape.

Invernadly illuminsted sipns alsa have pdential to draw ntendion
away from, or be confused with traffic signs and signals.
Farthermors, these sigas kave potential to intrude into adjoining
residential or nther visually sensitive areas and detract from the
amenity of these arens.

Internally dlluminated signs may he installed in 2 range of
locations v or around a building, ie. helow the verandah, flush
with the huilding wall, projecting frem the wall, as a free standing
pole slgm or as a low level Tree standing sign. Care must be
Laken in Che siting amd design of these signs 0 ensure (bt they
comply with any other guideling relating e the Location of the
proposcd sign, as well as these guidelines relating specifically
Lo dnlernally illaminated signs.

Planning Scheme Controls:

The following thle describes the planning sehems contrals
relating mo incermally Dluminated signs Tor the various planning
SCREIHGE BOMES.

Permil
Fones A of right |required | Prohibied
Categary 1
- ]
Category 2 |
- o]
Categary }
L
Catggory 4 |
o -
Heritage pverlay arens L]

I the "As of right' colrmnr - @ indicates that ne planning
permit is required provided the sign complics with the
conditlans for internally illuminsted signs in the approgriaze
sign calepory lable in the planming scheme.

In Carggory 1 1be conditions for an "As of Right' internnlly
lluminaled sign are:

The reral edvertisement area 1o each premives mast not
exceed L5 1y m.

No pard af the sign may be ghave @ verandal on i wo
werandah, more than 3.7 w above pavemenr level,

The sign muxt be more than 30 m from a residernicl zone
or pedestricn ar iraffie Nphro

In Category 2 the conditions far an “As of Right' intermally
illuminated sign are:

The advertitemeni area must ol exceed 1.5 53 m

The sigr muest be mere then 0w from @ restdential zone or
pedereian or waffic Fghrs,

In the "Permit required” columa - ® indicates thai a
planning permil is required for the sign, In considering
whether ta gramt a planning permit, the Couneil will take
inta aecount the sdvertising sign guidelines w21 vut on the
back of this sheel. Whers the guidelines are net camplied
wilh, the sign is likely io be refused.

- ¥ indicates that where
the "As of Right' conditions for an imesnally illuminated
Sign ane nob ¢omplied with, application may be made for a
planning permit for the proposed sign. A planning peremin
far tbhe sign will anly be issued where it can be demonstratad
shat the sign will meet the ailvertising sign guidelines seq
aut on the back of this sheet.

In the "Prehibiled” colwmn - @ indicates thar the sign is
prohihited in the zane or overlay arca.
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These guidelines have been prepared to explain the wwn planning contrels, and Council”s vhjeclives
and policies relating te adventising signs. The series *A' guidelines exploin Council policies for the

Advertising Sign Guidelines

Panel sign

ﬁiﬂ .

_
Geelong

varbsas planning scheme zones and overlay areas, the series "B" paidelings explain Council policaes for
diffgrent types of adventising signs, and he series “C" sdvisory notes provide information on the
aperalion of the planning scheme and advice on siting and design advertising signs.

Drefinition:
A 5&3!! with an advertisement ares cxrn.m'fr:g il Fguare
Hepres,

R Juzed frum Cily <f 1

Adveriining Siga udrlines

Comiment?

Panel signs, posterpanels, smaller hillkonrds all fall within
the definition of & panel sign. These signs may be atached
to the sade of a building or displayed on a free-standing
structure. The size of panel signs is generally relaied w
standard sheer sizes wsed by the ourdesr adverising
incdusery,

Because of their size, paster signs tend oo visually dominmie
an aren, and For this reason are unaceeptabls in naral and
restdential arcas and iher areas where prodection of a high
Level of wisual amenity is important « such as civic precinets,
or gatewny areas o townships,

Hawever, limited opporionities may exist far panel signs in
busingss or industrial areas whene they will non deiract from
the viswal character of an &red - such as on the side walls of
buildings in lecations where they will not be viseally
incrusive, and whare shay will noi b visible from more
wizually sensitive areas.

There are alsa same circumsiances whers panel signs can
provids some positive benefits, by obscuring wnsighly
SUOUCIIEES OF 2CTivILics etc,

Planning Scheme Controls:

Becowse of the wisual impact of these signs. panel signs are
discouraged in all areas, except where it can be demonsirated
that the sign will not cawse loss of visual ameniny.

The following 1able describes the planning scheme controls
relating to panel signs for the various planning scheme zones;

| Fermit |
Zones | A3 af right| reuired | Prohibited
Categary |
L ]
i
Categary 1 |
L |
S F—
Categary 3 |
-
Categary 4
L]
Hexitage overlay areas -

Inthee ‘Az of right’ colunin - ® indicates that no planning permit
15 pegquired provided the sign complies with any conditions se
wul for panel signs in the appropriate sign cobegory teble in the
planning seheme,

In the ‘Permit required” coltimn - ® indicates that a planning
permit s required. Inconsidering whether fo grant a planning
permil for the sign, the Council will take inte account the
advertising sign guidelines se1 oul on the back of this sheet.
Where the guidelines are nat complied with, the sign is likely 1o
bz riefused.

fn vhe "Prohibited” colemn - @ indicotes that the sign is
prohibited in the zone ar averlay areq,
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Guidelines:

General guidelines:

* where the sign is erected on the face of a building, the sign must be respectful of the architecture of the building, and must not
detract from the lines of the building or obscure any window or other building detailing;

* the sign must not be visually intrusive;
* the sign must not dominate the streetscape or overshadow other signs in the area;
* the sign must not be visible from any residential property;

* the sign must comply with any advertising sign guideline for the zone or overlay area in which it is to be located.

Specific guidelines:

* the sign must not be animated or internally illuminated;

Panel signs erected on a building: Free-standing panel signs:

¢ must not exceed 18 square metres in area; ¢ must have a maximum of two faces which must be parallel
to each other;

* must be fixed flush with a wall of the building;
« shall only be permitted where it can be demonstrated that

¢ must not project beyond the lines of the wall on which it the sign will improve the appearance of the area, by
is fixed, or cover any window or other building detailing; obscuring unsightly views or by other means.

¢ must have a minimum clearance of 2.7 metres above the
ground;

* must not project more than 300mm from the face of the
wall.

Sign must not
project beyond
the lines of the
building, or cover
building detailing

SIGN -

Max, area 20 sq m. Max. projection from

face of wall - 300 mm

Min. clearance
BUILDING 2.7 metres

Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect ‘\

Page 35 of 43



Advertising Sign Guidelines
Y

%

Pole sign A\ 2y

These guidelines have heen prepared to explain the town planning controls, and Council's objectives Geala'lg
and polcies relating 1o advertising signs. The series ‘A" guidelines explain Council palicies for ibe

various planning scheme zones and overlay arcas, the series “B” guidelines explain Council policies for

different types af mlveriising signs, and the senies *C' advisory notes provide information on the operation

af the planning scheme and advice on siling and design advertising signs.

Definition:

A sign:

+ on g pole or pylen that is pot part of @ building or
another sirnelyre:

*  that is ne more than 7 metres above e prownd;

i the ‘As af right’ column - ® indicaies that no planning
permit is required provided the sipgn complies with the
conditions for pele signs in the approgriale sign calegory
lable in the planning scheme, as set out helow:

¢ with an advertisement area nof exceeding & sguare In Calegory 2 the condition Tor an 'As of Right' pole sign

medres: and is! The fenel sdvertisement area of all sigas io each prewiies

+  thar has @ elearance ander it af ar leasr 2.7 metres, muest wot exceed § 1q . This does wod dnclade @ direcrion
sian

T the 'Permir requived’ columm - @ indicates that a
planning peemil is reguired. In cansidering whether io grong
a planaing permit for the sign, the Council will ke ino
accaunt the advertising sign guidelines set cut an 1he back
af this sheer, Where the puidelires are not camplied with,
the sign is likely to be refused.

= Cindicates thot whers (he
‘As of Right' conditions for & pole sign are not comglied
with, applicatton may be made for a planning permit for
the proposed sign. A planning permit far the sign will
only be issued where it can be demonsirated that the sign
will meet the advarising sign guidelines w1 oot on the hack
of this sheet

o et In the 'Prohikited” eofumn - @ indicates that the sign is
: prahibited in the one or overlay area.
Reproduced from Cicy of Laurcesiea Advenising Sige Guisclise

Planning Scheme Controls:
The lsllowing tahle describes ihe planning scheme contols
relating to pole signs for the varoos planning scheme zones.

Permit
Fones As of fight |fequired | Prohibited
Category |
L]
Categnry 2 o
L o
Category 3
L ]
Categary & - B
L]
Heritage overlay areas ) ) . .
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Guidelines:

General guidelines:

the sign must not be visually intrusive;

the sign must not dominate the streetscape or overshadow other signs in the area;

the sign must not contribute to sign clutter on the premises or in the surrounding area;

the sign must not be visible from any residential property or other visually sensitive area;

the sign must not affect traffic safety by drawing motorists attention away from road traffic conditions or traffic signs and
signals, or by reducing the conspicuity of traffic signs and signals through background clutter;

the sign must comply with any other relevant advertising sign guideline for the zone or overlay area in which the sign is to be

located.

Specific guidelines:

the sign must be located entirely within the site;

there must be only one pole sign on any site, unless in the
opinion of the Council more than one sign is justified
because of the size of the site, or because the site has
frontages to two or more streets;

the sign must not be an animated sign;

where the sign is to be located in a shopping centre or
other area where there are adjacent buildings, the sign must
not project above the roofline of the adjacent buildings;

the sign must not obstruct views to other signs on the site
or on adjoining land;

the advertisement must be restricted to the street number,
the name of the business or the building, the nature of the
business or other business identification information;

where the sign is to be located in a building setback area
from the street frontage, the sign should be contained
within a 3 metre by 7 metre envelope located on the street
frontage and at right angles to the frontage.

\ .

. 3 metres .

SIGN ENVELOPE

NEeN)

It should be noted that the sign diagrams shown on this sheet are indicative only, and do not necessarily show all forms of signs

that will be considered, or signs that will necessarily be approved.

|£repared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect
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Advertising Sign Guidelines

Promotion sign

These gukdelines have been prepared 1o explaan the lows planting contrals, asd Council's abjectives
and policies relating 1o sdverlising signs. The series “A" guidelines explain Council policies for the

varivus planning scheme zones and averlay arens, the series "B guidelines explain Council policies for
different fypes af wvertising signs, and the series 'O advisory moles provide information on the
aperation ¢f the planning schesme and advice on siling and design advertising signs.

Deefinition:

A sign J::'f Tess than 18 sgruare mefrey that promotes gpmfa’_
services, ar evert or ary otier marren, wherker ar ot
provided, widertaken or sold or for hire on the Tond or in
the building on whick the sign is sited.

Comment:

Pramodion signs are nonsessential signs that often contribale to
sign clutter in pur urhan arshs. These signs do gt necessarily
relats 1o any activity on the land or building on which they are
Focated, and may use valuable slvertising space to promare: a
product, service or event that |5 sald. provided or 1o be held a
somme other place. For (hess redsons, pramedion signs are nog
wenerally encouraged.

BMany panel signe are promotion signs. However, thers may alzo
he limited oppartunities for the display of smaller promation signs
in basiness and industrial arcas where they will not contribabe to
sapn Clutter, nor detract from the visual character of 1he area

Sites wuch as side walls of buildings, in locatlons whese they
will nos be wisually intnosive, and whore they will not be visible
Framm iore visually sensitive areas may he saitbles for these SIERS.

Planning Scheme Controls:

The fllowing lable describes the planning scheme controls
relating 1o promedion signs for the varlous planning seherne
rONes

Permin
Lanes Ao right | required | Prohibited
Calegory |
] ]
Calegery 2
L]
Category 3 '
-
Category 4
[ ]
Heritage overlay arcas . |

Ia the 'As of Aght' colama - ® indicates that ne planning
permil is required provided the sign complies with thi
conditlons fof promotion signs in the appropriate sign
calegory lzble in the planning scheme, as set out below;

In Catzgeay 1 the condition for "As of Righ’ promuotian signs
1530

The total adversisameeny avea of alf signs 1o sach premises
Hidsd Mol exceed & sipware medres, This does not inclede @
Figh Witk an cdvertisement are Nor exceeding 1.5 Jgivare
s thar {5 elow @ vernadak on i ee verandalk, that is
fess than 3.7 metres ahove pavement level,

Fa the 'Permif reguired' cofuma - @ indicarcs thal a
planning permit is required for the sign, Any conditions
far & promolien sigi in the appropriate sign category tble
must b complied with, IF the conditions are nes complied
with, the sign is prohibied,

In Categary 3 the condition for o prometion sign is:
The advertisenment greg musl nof exceed 2 5g m.

In conzidering whesher 10 grant o planning permit Tor the
sign, b Council will take inte account the advertising sign
guidelines sel oul an the hack of this shees,  Where the
guidelines are noe complisd with, the sign is likely 1 be
refiazed,

- b indicates thal whire 1Be
A af Right' conditien for o prometion sign is not complied
with, application may be made for a planning permit for
the propased sign. A planning permit for the sign will anly
b issued if it can ke demenstrated el the sign will meet
the advertising sign puidelines ser oul on the hack of this
sheet,

I the "FProkibited' column - @ indicaies thal the sign is
prohibited in the zoae or averlay area.
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Guidelines:

General guidelines:

*  where the sign is located on a building, the sign must be respectful of the architecture of the building on which it is located, and
must not detract from the lines of the building or obscure building detailing;

* the sign must be related to the scale of the building or site on which it is located, and to the scale of its surroundings, and must
not dominate other signs in the area;

¢ the sign must be attractively and well designed;
* the sign must not detract from the surrounding streetscape/landscape;
 the sign must not contribute to sign clutter on the premises or in the surrounding area;

* the sign must not affect traffic safety by drawing motorists attention away from road traffic conditions, or traffic signs and
signals, or by reducing the conspicuity of traffic signs and signals through background clutter;

* the sign must comply with any advertising sign guideline for the zone or reservation in which the sign is to be located.

Specific guidelines:
* no promotion sign may have an advertisement area of more than 18 square metres;
+ the sign must comply with the maximum area requirements for the particular zone or overlay area in which it is to be located;

* the total area of signs on any premises must comply with the total area of signs requirement for the particular zone or overlay
area in which it is to be located.

Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect
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Thess guldelings bave becn prepared 10 explain the wwn planning contrals, and Council's objectives

Advertising Sign Guidelines

Reflective sign

and palicies relating o sdverlising signs. The series ‘A guidelines explain Council pelicies for the
various planning scheme wones and averlay areas, the series “B” guidelines explain Council policies far
different types of advemising signs, and the series “C" advisory notes provide infermation on the operation
of the planning scheme and sdvice on siting and design advenising signs.

Drefinition:
A #ign fintshed with material specifically made ro reflect
external light.

Comment:

Rellective sigrs are illumdnzted by tbe headlighls of passing cars
and for that reason are particularly approprizie on marl roads,
where it would be impractical, as well as visually imnasive 10
use imbernally illuminated or Qoodlil signs.

Care should be taken in locating reflective signs to ensure thar
they do net reduce the conspleuity of reflectve raffic signs.

Planning Scheme Controls:
The Collowing table describes the planning scheme contrals
relating to reflective signs for che vanmes planming scheme zores,

Fermit

Zones As ool right | required Prohibited
Categary |

L]
Categary

-
Categary ¥

L]
Cavegory 4

1]

Hesitage overlay areas L]

fn the "As of right' celumn - @ indicates that no planning
permit is required provided the sign complies wath any
conditions el Gul for refleclive signs in the appropriate
sign categary table in the planning scheme,

In the "Permit required’ column - @ indicares that a
planning permdt a8 pequared.  Ln considering whether Lo
prant a planming permil for the sign, the Coancil will take
imla 2conunt the advertising sign gueidelines s=i oat on this
sheet,  Where the gukdelines are not complied wath, the
sapn s likoely te be refused,

In the 'Peohibited” column - @ indicates that the sign is
prahibiled in the zone ar awverlay area.

Guidelines:

General guidelines:

= the sipn must nne be viseally iningsive;

+  the sign mast nol affect traflve safety by having potential
Lo confuse molarists ar reduce the conspicuity of raffic
sIgns;

»  lhe sign must comply with any ather relevani advertising

sign guideline, inclading guidelites relating Lo the type
of sign, or 1o 1he zone in which the sign is to be located,

Specific geideline:

= (ke sign must be 30 meires from pedssiiinn o traffic
lights ar from any reflective wraffic contrel or sdvisory
SIgm,

| Prapaced for ihe Cicp m_l:‘_-r\e'-;wr Geelong by Elizabeth Jacka, Tewn Plamner & Lindicape Anckitoct
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Thess guidelines have been prepased 10 explain the wwn planaing contrels, and Cauncil’s abjectives
and palicies relating to adverising signs. The series A" guidelines explain Couneil pelicies for the

Advertising Sign Guidelines

Sky sign

various planning scheme zones and overlay arcss. the series 'B° guidelines explain Council policies for
difTerent types ol advenising signs, and the series 'C' advisory noles provide infarmation an the operation
of the planning scheme and advice an design and lecation of advemising signs,

Definition:

A ,5'1'3'":

v an or above the roof of @ baliding, bt nor a
verandah;

v fived to the wall of @ bulding and whick projecrs
above the wc:l'.l'; or

+ fiwed foo@ streciure (nod @ brilding) so shar parr of
i is more than 7 merees alrove the ground.

Repiouced Meem ity of Liuncesioa Adveritsing Sign Guidelinas

Comment:
An advertising sign should respect and complement the
architectore of the building on which it is located, and
canlribisle e Lhe creation of a distinciive and ntiraciive
streelscape.

Sky sipns are generally incompatible with these chjectives.
Signs located on the roof of a building, or which praject
ahove the wall of the building, normally dominate the
building and surrounding streetscape, and detract from the
appearance of the building by breaking the building lines.
Sky signs also vend to avershadaow the caber signs in the
anek

For these reasans sky signs are prahibited inall residential,
special use. public use and rural zenes and are actively
dizceuraged in all other zones.

Haowever, there may be circumstances whens a sky sign
could be used in a posilive way to crexie continaity of
bailding farm within  strestscape, In ihis sioation a sky
sign may be favourably sonsidered.

Planning Scheme Controls:
The following rable deseribes the planning scheme controls
relating 1o sky signs for the variows plarning schame zones,

Permit
Fodes Asof right required | Prohibaed
Category 1
-
Calegory 2
-
|
Chtegery 3
]
Category 4
| ]
Heritage averlay arcas -

Frethe ‘A5 of right” column - ® indicates that no planning permit
15 required provided the sign complies with any conditions st
aul for a sky sign in the appropriate sign category 1sble in the
planming scheme,

I the "Permil reguired” colume - @ indicates thar a planning
permit is required in the respeciive 2ones, [n considering whether
o grant a planning permin for o sky sign the Council will alsa
rake im0 account the advertising sign guidelines that are se1 our
on the back of this sheet. Whers the guidelines are ol complied
with, the sign is is likely o be refused.

Ire the 'Frobibited’ colnvma - ® indicates that the sign is
prohibited in 1tbe cone or overlay area,
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Guidelines:

General guidelines:

¢ the sign must be respectful of the architecture of the building on which it is located;
« the sign must not be visually intrusive;

* the sign must not dominate the streetscape or overshadow other signs in the area;

+ the sign must not be visible from any residential property;

* the sign must comply with any advertising sign guideline for the zone or overlay area in which it is to be located.

Specific guidelines:
* the sign must not be animated or internally illuminated;

¢ where the sign projects over a road reserve it must be fixed to a building located in a zone in which a permit may
be issued for a sky sign;

* the sign must improve the surrounding streetscape by providing continuity of building line or other measures.

Building profile creates
discontinuity in streetscape.

a-l=acl

-
]
[ e |

Sky sign used to correct
discontinuity in streetscape.

)
)

[ | - |

[Prepared for the City of Greater Geelong by Elizabeth Jacka, Town Planner & Landscape Architect
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